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® QOverview of the U.S. Regulatory Issues in product advertising,
Framework marketing, and labeling

® Hot Topics For Cosmetics and Personal ® The benefits and downsides of social
Care Companies: media and influencer culture

® Off-limits ingredients and the demand Potential litigation impacts of new
for “clean” beauty cosmetics regulations and other

ACCREDITED considerations for beauty, health, and
COURSE

about The cosmetics and personal care market is one of the fastest growing consumer markets in the

th e United States, with the average U.S. consumer using upwards of a dozen beauty, health, and
wellness products every day. Yet for many years, the barriers to entry in the cosmetics and

course personal care market have remained relatively low and beauty, health, and wellness products

sold in the U.S. have been subject to comparatively little oversight.

A recent expansion of the U.S. Food and Drug Administration (FDA)’s regulatory authority over
cosmetics and increasing demands for cleaner beauty and more transparency in the
advertising and labeling of those products, stand to change the landscape for the companies
that manufacture, process, import, distribute, and sell these products. This 90-minute
accredited course will provide a high-level overview of the regulations applicable to cosmetics
and other personal care products sold in the U.S., and address some of the hottest issues
facing companies in the cosmetics and personal care industry.

Live interaction with the instructor allows for dynamic discussions and clarifications.

For attendance verification and to maximize participation, participants attending the live
training are required to use their webcam during the course. Microphones and
speakers/headset are encouraged.

For information on pricing, terms/conditions, Team Training, and other @ COBBLESTONE

courses, please visit www.TrainwithCobblestone.com



WhO This course is intended for anyone who is involved in the legal and regulatory aspects of
cosmetics and personal care products sold in the U.S. This includes, for example in-house and
Should outside counsel, and, individuals who work in R&D, quality control, regulatory compliance,
vendor/supplier management, marketing and advertising, product packaging and labeling, and
attend customer service.
learning Upon ccfmpletion of this co-urse, you will be able to: .
. . o |dentify key regulatory differences between Cosmetics and Drugs
Ob] ectives e Qutline Food, Drug, & Cosmetic Act Violations
® Examine Federal Trade Commission claims substantiation
e Explain regulatory enforcement
course Review of Learning Objectives
outline Module 1
Overview of US Regulatory Framework
e The U.S. Food and Drug Administration
e Differentiating Between Cosmetics and Drugs
e Food, Drug & Cosmetic Act Violations
e The Federal Trade Commission
e Claims Substantiation
e Regulatory Enforcement
Module 2
Hot Topics In Beauty Health and Wellness
e Be Careful What You Say: Navigating Issues In Advertising and Marketing Claims
e Be Careful What You Use: Navigating An Ever-Evolving List of “Off Limits” Ingredients
e Be Careful What Others Say: Navigating Social Media and the Rules Governing
Testimonials and Endorsements
Question and Answer Session
Assessment Opportunity
Rachel Raphael is a Partner at Morgan, Lewis & Bockius LLP who serves as trusted counsel to
course -
consumer products, personal care, and cosmetics clients on a range of legal and regulatory
instructor issues with a particular focus on consumer protection and product safety. Rachel defends
clients against claims of unfair and deceptive business practices, fraud, negligence, false
advertising, and breach of warranty in complex product liability and consumer class action
litigation throughout the United States. She advises clients on issues that arise through the
product life cycle, whether it involves analyzing a new business venture, navigating customer
complaints, or examining product risk. Rachel also helps clients deal with regulatory inquiries
and enforcement actions by state attorneys general and regulators across the globe.
For information on pricing, terms/conditions, Team Training, and other ( O COBBLESTONE

courses, please visit www.TrainwithCobblestone.com



additional
faculty

Accreditations

ACCREDITED

Melissa Coates is an associate at Morgan, Lewis & Bockius LLP who brings a scientific
background to her practice. Melissa represents clients in class action, intellectual property,
product liability, financial services, and multidistrict litigation before U.S. federal and state
courts through trial and appeal. Melissa defends clients against consumer protection claims
brought under state unfair and deceptive practices acts across the country. Melissa represents
clients in a variety of industries, including pharmaceutical and retail.

Elizabeth Bresnahan is an associate at Morgan, Lewis & Bockius LLP who advises clients in
class actions and in general litigation matters, with a focus on defending clients against claims
brought under Massachusetts’ Deceptive Trade Practices Act, Gen. Laws c. 93A and other state
unfair and deceptive trade practices acts. Elizabeth’s litigation experience spans contract and
warranty disputes, consumer protection and tort matters, and medical monitoring claims.
Elizabeth represents clients in a variety of industries, including pharmaceutical and retail.

International Accreditors for Continuing Education and Training (IACET)

Cobblestone has been approved as a CEU Accreditor by IACET and awards CEUs for
participation in qualified courses. Cobblestone has demonstrated that it complies with the
ANSI/IACET Standards and is authorized to offer IACET CEUs for its programs. CEUs will be
awarded for participation in Cobblestone’s courses at the rate of .1 CEU per contact hour upon
successful completion of the entire course and 70% accuracy in the required Learners’
Assessment. A minimum score of 80% is required for all courses within a Cobblestone
Certification Program. This course offers a total of 1.5 contact hours, or .2 CEUs. For further
information, visit www.iacet.org

Regulatory Affairs Professional Society (RAPS)
Cobblestone is committed to enhancing the ongoing professional development of regulatory
affairs professionals and other stakeholders through appropriate regulatory affairs learning

REGULATORY activities and programs. Cobblestone has agreed to follow RAPS- established operational and
@ ’;‘;E,“F'SSS.ONALS educational criteria. This course may be eligible for up to 12 credits towards a participant’s RAC
SOCIETY recertification upon full completion. The requirements and standards for recertification are
developed and administered by the Regulatory Affairs Certification Board (RACB),
which manages all areas of the RAC program. Additional information about RAC is available on
the RAPS website at RAPS.org/rac.
For information on pricing, terms/conditions, Team Training, and other ( O COBBLESTONE

courses, please visit www.TrainwithCobblestone.com



